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Abstract: 
The Blue Economy is a sustainable development strategy that integrates 
economic growth, marine environmental conservation, and social welfare. 
This concept emphasizes the importance of balancing the utilization of 
marine resources with long-term ecosystem sustainability. In the context of 
tourism, the Blue Economy offers opportunities to develop coastal 
attractions that are both economically valuable and environmentally 
responsible. This article aims to analyze the relationship between the Blue 
Economy and the development of coastal tourism attractions. The method 
applied is a systematic literature review of 15 relevant national and 
international journals that discuss sustainable marine resource 
management, coastal tourism, and community involvement. The findings 
show that the application of Blue Economy principles not only ensures the 
sustainability of coastal ecosystems but also increases economic added 
value through sustainable tourism, marine-based product innovation, and 
local community empowerment. Furthermore, this study emphasizes the 
importance of multi-stakeholder collaboration, including government, 
private sector, and local communities, in designing policies and strategies 
that encourage sustainable coastal tourism development rooted in the Blue 
Economy framework. 

 
Article History: 
Received: 2024-10-04 
Revised: 2024-11-02 
Accepted: 2024-12-15 
 
Vol 2 Issue 1 2024 

Corresponding Author* 
(aureliadevina710@gmail.com)  

 

Keywords: Blue Economy, Coastal Tourism, Sustainability, Sustainable 
Tourism, Blue Economy 

Page: 20-24 

  

INTRODUCTION 
As an archipelagic nation, Indonesia boasts the second-longest coastline in the world, a strategic 

asset for the development of the marine and tourism sectors. Within the context of sustainable 
development, the Blue Economy concept emerged as an approach that integrates the utilization of 
marine resources with the principles of environmental conservation, social inclusion, and economic 
growth. 

The appeal of coastal tourism offers not only natural beauty but also economic potential for 
surrounding communities. However, excessive exploitation without regard for sustainability can lead to 
coastal environmental degradation. Therefore, implementing the Blue Economy concept is crucial in 
maintaining a balance between economic benefits and environmental conservation. 

Indonesia is the world's largest archipelagic nation, with over 17,000 islands and a coastline of 
108,000 km. Indonesia's marine and fisheries potential is vast, encompassing marine biodiversity, 
energy resources, environmental services, and marine tourism, which has high economic value. One 
sector that relies heavily on coastal potential is tourism, particularly coastal tourism. Coastal tourism is 
a favorite destination for both domestic and international tourists due to its natural beauty, rich local 
culture, and a variety of exciting marine activities. 

However, the heavy reliance on coastal areas for tourism often presents various environmental 
problems. An increase in tourist visits without proper management can lead to various negative impacts, 
such as pollution, degradation of coastal ecosystems (coral reefs, mangroves, and seagrass), and social 
change in local communities. These issues highlight the urgent need to implement sustainable 
development principles in the coastal tourism sector. 

To address these challenges, the Blue Economy concept emerged, an approach to economic 
development based on the sustainable use of marine and coastal resources. The Blue Economy focuses 
not only on economic growth but also on preserving marine ecosystems and improving the welfare of 
coastal communities. This concept integrates conservation aspects with economic activities, including 
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the tourism sector. Through the application of Blue Economy principles, it is hoped that coastal tourism 
development will no longer be exploitative but rather become an activity that prioritizes environmental 
sustainability while providing long-term economic benefits. 

Along with increasing global awareness of sustainability issues, the trend of environmentally-
based tourism (green tourism and ecotourism) is growing. Tourists are no longer simply seeking 
entertainment, but also experiences that provide added value, such as environmental education, 
preserving local culture, and contributing to conservation. Therefore, implementing the Blue Economy 
in coastal tourism destinations is a strategic step towards creating sustainable, innovative, and globally 
competitive tourist attractions. Although numerous studies have discussed the Blue Economy from the 
perspective of fisheries, energy, and marine conservation, studies specifically linking the Blue Economy 
to the development of coastal tourism attractions are still relatively limited, particularly in the 
Indonesian context. Therefore, this article aims to analyze how the Blue Economy concept can be 
integrated into the development of coastal tourism attractions. This study is expected to contribute to 
the development of coastal tourism that not only considers economic aspects but also environmental 
sustainability and local community empowerment. 

Using a systematic literature review method, this article aims to identify best practices, challenges, 
and opportunities in implementing the Blue Economy in the coastal tourism sector. The results of this 
study can serve as a reference for the government, tourism industry players, academics, and the 
community in developing sustainable coastal tourism based on Blue Economy principles. 

This article aims to examine the relationship between the Blue Economy and coastal tourism 
attractions by reviewing various previous studies using a systematic literature review method. 

The Blue Economy Concept. According to Pauli (2010), the Blue Economy is an economic model 
that focuses on the sustainable use of marine resources without damaging the ecosystem. This concept 
includes sustainable fisheries management, marine renewable energy, marine biotechnology, and 
ecotourism. 

The World Bank (2017) defines the Blue Economy as the utilization of marine resources for 
economic growth, livelihood improvement, and job creation while maintaining the health of marine 
ecosystems. 

Coastal Tourism and Sustainability. Coastal tourism is one of the sectors most vulnerable to 
environmental change. Research by Gössling and Hall (2006) shows that coastal tourism can have a 
positive impact on the local economy, but can also accelerate ecosystem degradation if not managed 
properly. 

The Relationship between the Blue Economy and Coastal Tourism. The application of the 
Blue Economy in the coastal tourism sector includes the development of conservation-based 
destinations, promoting ecotourism, reducing carbon footprints, and empowering local communities. A 
study by Salim et al. (2021) shows that marine tourism that applies Blue Economy principles can 
increase tourist satisfaction while maintaining environmental sustainability. 
 
METHODS 

The research method used was a literature review using a Systematic Literature Review (SLR) 
approach. The SLR process was carried out using the following steps: 

1) Article Identification: Articles were searched in databases such as Google Scholar, Scopus, and 
ResearchGate using the keywords "Blue Economy," "Coastal Tourism," "Sustainable Tourism," 
and "Marine Economy." 

2) Inclusion Criteria: Articles selected were national and international journals published between 
2015 and 2024, relevant to the topic of the Blue Economy and coastal tourism, and peer-
reviewed. 

3) Article Selection: Of the 50 articles found, the 15 most relevant articles were selected based on 
topic suitability, methodological quality, and contribution to the study. 
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4) Data Analysis: Data were analyzed qualitatively by grouping findings based on key themes such 
as Blue Economy principles, impact on tourist attractions, and sustainable management models. 

 
 
RESULT AND DISCUSSION 

Implementation of the Blue Economy Concept in Coastal Tourism Development. The 
application of the Blue Economy concept to the coastal tourism sector is a strategic step in supporting 
sustainable development. The Blue Economy emphasizes efficient, environmentally friendly, and 
sustainable management of marine resources without compromising long-term economic potential. 

Some successful Blue Economy implementation practices in coastal tourism development found 
in the literature include: 

1) Coastal Ecosystem Conservation: Many coastal tourism destinations integrate the conservation 
of ecosystems such as coral reefs, mangrove forests, and seagrass beds as their primary 
attractions. For example, the Nusa Lembongan tourist area in Bali has implemented a coral reef 
conservation program that not only preserves the ecosystem but also serves as an educational 
tourism activity for tourists. 

2) Local Economic Empowerment: Community-based coastal tourism is a key pillar of the Blue 
Economy. By involving local communities as homestay managers, tour guides, diving/snorkeling 
instructors, and producers of marine crafts, the local economy can grow inclusively. 

3) Educational and Conservation Tourism: Conservation-based tourism programs, such as 
mangrove planting, turtle hatchling releases, and coral reef rehabilitation, are key attractions 
that not only provide experiences for tourists but also contribute to environmental preservation. 

4) Waste and Waste Management: Blue Economy-based beach tourism destinations also 
implement integrated waste management. For example, at Kuta Beach, Bali, a regular Beach 
Clean Up program and waste bank-based waste management involving the local community 
have been developed. 

Blue Economy-Based Coastal Tourism Attractions. The Blue Economy concept adds value to 
coastal tourism attractions by combining natural beauty with elements of education, conservation, and 
empowerment. Tourists not only enjoy the coastal scenery but also engage directly in meaningful 
activities, such as: 

1) Conservation Tourism: Experience mangrove planting, coral reef adoption, and even workshops 
on marine wildlife protection. 

2) Local Cultural Experiences: Enjoy sustainably managed seafood dishes, participate in coastal 
cultural festivals, or learn traditional fishing techniques. 

3) Eco-Friendly Activities: Snorkeling and diving are managed according to a conservation code of 
ethics, tours by motorized boats (zero emissions), and coastal trekking routes integrated with 
conservation areas. 

With this approach, coastal tourism becomes not only a place for recreation but also an 
educational platform about the importance of marine sustainability for human life. 

Challenges in Implementing the Blue Economy in Coastal Tourism. Despite its significant 
potential, the application of the Blue Economy concept to coastal tourism development faces various 
challenges, including: 

1) Lack of Understanding and Awareness: Most tourism operators and coastal communities do not 
fully understand the principles of the Blue Economy and the importance of sustainability. 

2) Lack of Regulation and Law Enforcement: The absence of clear national standards regarding the 
implementation of Blue Economy-based coastal tourism often leads to inconsistent 
implementation. 
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3) Conflicts of Interest: The competition between conservation and short-term economic needs 
often creates a dilemma. Some parties tend to focus more on economic exploitation without 
considering the environmental impact. 

4) Infrastructure Limitations: The availability of facilities and infrastructure supporting eco-
friendly tourism is still limited, such as waste management facilities, environmentally friendly 
transportation systems, and environmental education facilities. 

Opportunities and Strategies for Strengthening the Blue Economy in Coastal Tourism. 
Despite the challenges, implementing the Blue Economy in coastal tourism offers significant 
opportunities, especially with the growing global awareness of the importance of sustainable tourism. 
Several strategies that can be developed include: 

1) Multi-Stakeholder Collaboration: The government, business actors, NGOs, academics, and local 
communities need to work together to manage coastal tourism based on the Blue Economy. 

2) Implementation of Environmentally Friendly Technology: Utilizing technologies such as solar 
energy for tourism operations, wastewater treatment systems, and zero-emission 
transportation can strengthen the image of environmentally friendly tourism. 

3) Certification and Standardization: Awarding certification to tourist destinations that meet Blue 
Economy standards can incentivize tourism operators to be more committed to sustainability. 

4) Education and Outreach: Educating tourists and local communities about the importance of 
marine conservation and the implementation of the Blue Economy can foster collective 
awareness to preserve coastal areas. 

5) Development of Innovative Tourism Products: Integrating activities such as research tourism, 
conservation tourism, and culinary tourism based on sustainably managed seafood can increase 
the appeal of coastal tourism. 

 
CONCLUSION 

The Blue Economy concept plays a crucial role in enhancing the attractiveness of sustainable 
coastal tourism. Through the application of conservation principles, marine-based economic innovation, 
and community empowerment, coastal tourism can provide economic benefits without damaging the 
environment. Collaboration between the government, communities, tourism stakeholders, and 
academics is key to the effective implementation of the Blue Economy in the coastal tourism sector. 
Further research is needed to develop adaptive and innovative management models tailored to local 
characteristics. 
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